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SOURCES OF MARKET AUDIT DATA FOR A MARKETING PLAN 
A. Mladenov and K. Kirilov 
Sopharma 

Summary. Demands and supply of healthcare services are based on 
market principles. Heathcare establishments should address this situation and 
adjust their attitude respectively. Marketing becomes an obligatory part of the 
planning process in a hospital, and it also means a constant performance of 
market analysis with the appropriate scale and accuracy. The achievement of 
good analytical results requires access to real, specific and structured market 
audit data. The author describes his own classification of the sources of 
market audit data and makes a review and an assessment of the publically 
available information for the healthcare market in Bulgaria. 
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