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Summary. This paper presents the results of a public opinion survey on two key points of health reform. 
One is the opinion of the public about monopoly in health-care  nancing, and the other – its idea about the 
competitive relationships between hospitals, which gave birth to a whole new impressive in size, structure 
and activity private sector in Bulgarian healthcare. The participants’ opinions, which were provided in strict 
privacy and anonymity, are of key importance for better planning of future changes in Bulgarian healthcare 
policy and future management decisions regarding healthcare  nancing. Legislative and executive power in 
the health sector should take the next steps in the healthcare  nancing reform. One of these steps should 
include lack of monopoly in social health insurance market in Bulgaria, so that patients could choose for 
themselves the preferred health fund and additional health insurance that best suits their needs. Also, one 
should be able to choose from different insurance funds, but health insurance should be mandatory, not 
voluntary. At last, additional payment during hospital stay should not be allowed.
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