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. Vekov. VOLUNTARY HEALTH INSURANE SECTOR IN BULGARIA 
IN 2010 – ANALYSIS AND PROSPECTS 

Summary. Financial results of the Companies for Voluntary Health 
Insurance (CVHI) for 2010 have once again demonstrated the lack of 
prospects in sector development. Regulatory changes are needed, related 
with the establishment of health insurance packages, which should be 
reimbursed on a joint principle by voluntary health payments. Such an 
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approach may contribute to the development of the voluntary health 
insurance sector, realizing real additional revenues in health care. The 
article presents the financial results of ten leading CVHI for 2010. Based 
on the findings, it has been concluded that the lack of price and demand 
regulation deprives the CVHI of the opportunity to compete within the 
spheres of quality, accessibility and patient health outcomes. Emerging 
signs of the basic conflict in health insurance, namely, the pursuit of 
increasing profits versus patient interests and satisfaction, have been 
noted, including health care activities and quality. To promote a policy of 
managing the balance between profits and patient satisfaction, further 
health-political decisions for public control on financial results, health care 
quality and accessibility and health risk selection should be taken. 

Key words: voluntary health insurance, financial results, regulatory changes 
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