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NEW ACCENSTS OF PRIMARY CARE AS A RUNDAMENTAL CON-
CEPT AND A BEHAVIOR STRATEGY  
B. Borisova 
Faculty of Public Health, Medical University – Sofia 

Summary. According to modern experts primary care inherently is a 
fundamental concept. Primary care, respectively general medical practice, is 
not limited to just the first step in medical care, but it also creates new 
relationships of the type doctor-patient, new ethical problems, and a new 
health culture that includes disease prevention, health promotion, and healthy 
lifestyles. Hence appears the urgent need for systematic monitoring and for 
analyzing the activity of GPs to better medical care. Required is a more active 
professional, expert and public debate, specifically focussed on outstanding 
issues of general medical practice as a priority for health care reform. 

Key words: priority of primary care, team approach, algorithms of behavior, 
organization of general medical practice 
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