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Summary: Print and electronic media, websites and social networks not only reflect but 
also significantly influence the formation of attitudes, opinions and evaluations 
about physicians and health care. The aim of the study was to assess the role of 
the Bulgarian media and Internet publications in shaping the notion of the moral 
image of the physician. Publications with keywords Hippocrates and/or Hippo-
cratic Oath in the database of CROSS Agency for 2010-2012 were examined 
with media, graphic, alternative and Groundswell analyzes.  continuous and 
sustainable interest of the media and internet networks to physicians' morale 
was established. The ratio between the number of positive and negative 
assessments was found to be about 1:9. Positive materials were always per-
sonified, and negative generalized to the whole medical profession. Media and 
Internet publications have significant influence in shaping public perceptions of 
the physician’s moral image. The unbalanced, biased and often manipulative 
materials have turned the painful issue of the physicians’ morale into a “social 
outlet”. 
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