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ANALYSIS OF THE EDUCATION AND GENDER OF THE GENERAL 
MANAGERS OF THE LEADING PHARMACEUTICAL COMPANIES  
IN BULGARIA 
E. Papazyan1, E. Grigorov2, V. Belcheva3, Hr. Lebanova1  
and I. Getov1 
1Faculty of Pharmacy, MU Sofia  

2Medical College, MU Pleven  
3Faculty of Public Health, MU Sofia  

Summary. The purpose of this study is to make an analysis of the education 
and gender of the general managers of the leading pharmaceutical companies in 
Bulgaria. Object of our study were the leading 20 companies in the pharmaceuti-
cal sector in our country and in particular their senior management staff. We ap-
plied the method of direct interview with a pre-designed questionnaire form. The 
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information obtained was subsequently processed and analyzed for research 
purposes. The overall prevalence (67%) of general managers were men and 
33% female. Exactly half of them (50%) were recent graduates with degree in 
"Medicine". On the second place 30% of the surveyed managers were people 
with economic education. Only 10% (two companies) have hired leaders who had 
obtained a master's degree in "Pharmacy". The remaining 10 % of the people at 
the general management position had other type of educational qualifications and 
different from medical field of specialization. From the results can be summarized 
and concluded that the preferred senior management in pharmaceutical compa-
nies are men with higher education in "Medicine" or "Economics". 

Key words: general, manager, pharmaceutical, company, education 
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 ,     , 21    
    4  .     
  84%.        

      -
. 

 
 1.          

   

    
Novartis Pharma Services . .   

Roche . .   

GlaxoSmithKline . .   

Sanofi . .   

Servier . .   

AstraZeneca  . .   

Pfizer . .   

Bayer  . .   

Astellas . .   

Abbott . .   

Amgen . .   

Ely Lilly . .   

Boaron . .   

Actavis . .  -    
 

 

Sopharma . .   

Unipharm . .   

Zentiva . .   

Adipharma . .   

Borola . .   

Sandoz . .   

TEVA . .   
 

      21  
         
   ( . 2). 
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