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Abstract: Maxillofacial surgery is a medical science with a multi-disciplinary profile. Into its 
coverage included are different types of diseases: inflammatory, traumatic, on-
cologic, inherited and acquired defects. It requires broad range of medical 
knowledge, as well as practical skills. However patient care delivery in the clin-
ics is organized in pathways within the discipline itself. Presented is an analysis 
of the clinical pathways structure. 
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