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Pe3romMe. LlenTta Ha npoyyBaHeTO € Aa ce uacrneasa npogecmoHanHoTo
MHEHWE Ha NekapuTe OTHOCHO Ka4yeCTBOTO N €(PEKTUBHOCTTA HA rEHEPUYHUTE
rnekapCTBEHN NPOAYKTU, KAKTO U TepaneBTUYHaTa MpakTuka, CBbp3aHa C TSX,
3a [a ce cbAencTBa 3a NPaBUITHOTO MO3NLNOHMPAHE Ha UHTEerpupaHuTe Map-
KETUHIOBM KOMYHMKALMWN Ha NOKaNHUTE FreHepuyHu hapmMmaueBTUYHU NpPOoun3s-
BoauTenu. 3a OCbLLECTBSIBaHE Ha TOBa NpoyyBaHe e npoBedeHa npsika MH-
AnBuayanHa aHoHMMHa couuonormyecka aHketa. O6ekTbT Ha HabngeHNeTo
BkntoyBa cbBKynHOcT oT 1080 nekapu ot Codus, MNnosaus, BapHa, lNneseH,
Byprac, Ctapa 3aropa, Pyce un bnaroesrpag. AHkeTuTe ca nposegeHu B 18
6onHNYHM NeyebHn 3aBeageHns M 23 OMAarHOCTUYHO-KOHCYNTATMBHU LEHTbPA.
[MepuoabT Ha aHkeTupaHeTo e dpeBpyapu—toHN 2012 r. OCHOBHUTE HACOKM Ha
NPOy4YBaHETO BKIHOYBAT MHEHNETO Ha fleKapuTe OTHOCHO Ka4yeCcTBOTO U edoek-
TMBHOCTT@ Ha reHepu4HUTE INEeKapCTBEHU MNPOAYKTM U CPaBHEHMETO MM C
OpUrMHaNHUTE MeguKameHTU. AHanNu3bT Ha pesynTaTuTe OT coumnornorudec-
KOTO MpoyyBaHe cpepn fekapuTe He4BYCMUCNEHO NoKa3Ba U3rpaxnaHeto Ha
NO3UTMBEH UMUK Ha BbrrapckuTe reHepuyHn nponssoanTenu. MNosuweHnaT
UMNOK Ha nokanHute apMaueBTUYHM KOMMAHWUKW, KakKTO W FofieMuTe um
WHBECTULMN B CbBPEMEHHU MPON3BOACTBEHN TEXHOMOMMU U MOAEPHU MapKe-
TMHIOBW NOAX0OM OTpexaaT CepPUO3HO NPUCHLCTBME B TepaneBTUYHUA M3bop
Ha Obnrapckua nekap.

Knro4yosu dyMU.' ceHepu4YHU J1ieKkapcmeeHu I'I,OOOmeU, JIeKapCKO MHeHue, co-
yuorioecu4yecka aHkema

A STUDY OF THE OPINION OF BULGARIAN PHYSICIANS ABOUT
THE IMAGE OF LOCAL GENERIC DRUG MANUFACTURERS

T. Vekov
Medical University — Pleven

Summary. The aim of the study was to overview professional opinions
about the quality and effectiveness of generic drugs as well as the therapeutic
approaches concerning drug choice, thus to be proposed the right positioning
of some integrated marketing communications of the local (Bulgarian) generic
drug manufacturers. A direct anonymous inquiry was carried out from Febru-
ary to June 2012 including 1080 physicians from Sofia, Plovdiv, Varna, Plev-
en, Bourgas, Stara Zagora, Russe and Blagoevgrad. The inquiries were held
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in 18 hospitals and 23 diagnostic centres. The main topic included opinions of
physicians about the quality and effectiveness of the generic drugs and their
comparison with the original (patent) drugs. The analysis shows a positive
image of the Bulgarian generic drug manufacturing. The improved image of
the local drug manufacturers, as well as the increased investments in modern
pharmaceutical technologies provide the stable presence of Bulgarian drug
companies on the local market.

Key words: generic drugs, physicians’ opinion, sociological survey

BvBeaeHue

N3cnegBaHndaTa n aHanm3bT Ha creumnanusavpaHnuTe MapKeTUH-
roBY Mpoy4YBaHNa naeHTUuumnpaT Tpu OCHOBHU CTUMYMa 3a fnekapu-
Te Npy n3bopa UM Ha KOHKpeTHa fnekapcTBeHa Tepanus — oueHsaBaHe
Ha NekapCTBEHUSI NPOOYKT, OTHOLIEHME KbM MeOVUMHCKUS npeacrta-
BUTEN N MHEHME Ha feKkaps 3a MMuaXxa Ha CbOTBETHUS (pbapmaueBTu-
YyeH npoussoguten. [Jokato nbpBUTE ABa CTUMYyna ca NoapobHO M3c-
negBaHM M NOMMYHO OBACHMMK, akTopuTe, KOUTO BIIUSAT BbPXY
UMUoKa Ha dpapmaueBTUYHaTa KOMMaHWA, ca MHOronnacTosBn u B
MHOroO OT criydamTe ca C HemsdcHeH npousxon. OcHoBHaTa 4acT oT
MapKeTUHroBuTe u3cnegoBatenn Ha apmaueBTUYHUTE Nasapu
cTuraT 4O M3BOAA, Y& UMUOXKDBT € AbJSIrOCPOYEH NPOAYKT OT yMenu,
NHTErpupaHn MapKeTUHIOBU KOMYHUKaLUN.

MapKkeTUHroBuTe KOMYHUKaUMW BKMKOYBAT B3eMaHe Noj BHWU-
MaHMe Ha BCUYKM TOYKM Ha KOHTAKT Mexay nekaps u apmaues-
TUYHUSA NPOU3BOAMUTES, JIEeKapCTBEHUTE NPOAYKTU U TbProBCKUTE
mMapku. Peguua npoyyBaHus Ha MNpoMoOUMOHanHWUTE cpeacTsa U
BIIUAHMETO UM B CEKTOp ,3apaBeonasBaHe” cturaT 4o u3Boja, ye B
noBeYyeTo crnyvau fnekapuTe oueHdaBaT MMUOXa Ha dapmaLeBTuy-
HUS Npou3BOaMTEN Ype3 KOMMMEeKC hakTopu, KOMTO moraT ga 6b-
aaTt popMynupaHn no CrnegHus HauduH: HayyYyHU rno3uuunu, Hagexa-
HOCT, FOTOBHOCT 3a [eWcTBue, MOCTPU, eKCcrnepTu, TepaneBTUYHMU
nungepun. OcHoBaBankn ce Ha JaHHUTE OT Te3n MapKeTUHIOBWU Npo-
yuyBaHuWs, BHeApsSBaHETO Ha eadunH (hapMaueBTUYEH MPOAYKT Han-
o000 NpeMuHaBa npe3 HAKOMKO BHMMATESIHO MOAroTBEHM nocne-
posatesniHu etana (cwur. 1).
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Hay‘-IHI/I cbobLleHns — npoy4yBaHuA, cnncaHns, KOHrpecu

l

Peknamu 1 Gpollypu 3a nekapute

l

[OunpekTHn cbobLueHna no nowaTta 3a pemMmbypceH cTaTyc 1 LieHa

!

CpeLLl,I/I Ha MeaNUNHCKUN TbProBCKNU NpenctaBUTENn C nekapute

®ue. 1. MNocnenoBaTenHOCT Ha NPOMOLIMOHANHUTE eTanu Npu NasapHo BHeApsBaHe
Ha hapmaLeBTUYHM NPOAYKTU

CbrnacHo CbBpeEMEHHUSI MApKETUHIOB (POKYC, KOUTO Ce U3MECT-
Ba OT NPOAYKTUTE KbM KITMEHTUTE, UMUOXbT Ha dpapmMaueBTUYHUS
npoussoauTen npngobusa Bce NO-rofisiMO 3Ha4YeHWe 3a TepaneBTUY-
HUsa n36op Ha nekapuTe.

Llen Ha npoy4yBaHeTO

Upes3 nscrnegsaHe Ha npodecnoHarnHOTO MHEHWEe Ha Iekapute
OTHOCHO Ka4eCTBOTO, e(PEKTUBHOCTTA U TepaneBTUYHaTa npakTuka ga
ce cbOencTBa 3a MNpPaBUITHOTO MO3MUMOHMPAHE Ha WHTErpupaHuTe
MapKETUHIOBM KOMYHUKaLWUM Ha JlOKanHUTEe reHepudHu dpapmaues-
TUYHM NPOU3BOANTENN.

MaTtepuan n metoam

3a ocbluecTBsABaHe Ha ToBa Npoy4BaHe € NpoBedeHa npsika WH-
aMBMayanHa aHOHMMHA COLMONOorMyecka aHkeTa Ha criydamHo nsbpa-
HW nekapu. XapakTepbT Ha NPOyYBAHETO 3a4bIMKUTENHO Hanara aHo-
HMMHa aHKeTa, 3a Ja Ce OCUrypu CbOTBETHaTa OTKPOBEHOCT B OTrO-
BOpUTE M NO-BMCOKA AOCTOBEPHOCT Ha CbbpaHaTa MbpBMYHA COLMO-
normyecka nHdopmauusi. PaspaboTeHusaT BbMPOCHMK CbaAbpXKa npe-
OUMHO BBMNPOCK OT 3aTBOpPEeH Tun. Hakom OoT BbNpocuTe AaBaT Bb3-
MOXXHOCT 3a noBede OT eauH oTroBop. [pu onpeaensiHe Ha obekTa u
eaNHuUMTE Ha HabngeHne B CbOTBETCTBME CbC COLIMONOIMYECKUTE
noaxoan € npeanodYeTeHoO CbYeTaBaHETO Ha TUMOMOTrMYHMA U Hen-
peaHamMmepeHusi nogoop.

O6eKkTbT Ha HabnogeHneTo BKAoYBa CbBKynHocT oT 1080 neka-
pu. Tunonorn4yHo ca onpegeneHn ocem rpaga B ctpaHata — Codus,
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NMnosaus, BapHa, MNneseH, byprac, Ctapa 3aropa, Pyce n bnaroesr-
pad. 'pagoBeTe ca nogdpaHu no reorpaddCko MOJSIOXKEeHue, Hanmyme
Ha MeONUMHCKN YHUBEPCUTETU U BUCOKOCMNELManmM3anpaHn MeanumHc-
KN oenHocTu. AHKeTuUTe ca npoBeaeHn B 18 60nHMYHM NneyvebHn 3aBe-
OEHUs N 23 OMarHOCTUYHO-KOHCYNTaTMBHU LEeHTbpa. [lepuoabT Ha
aHKeTnpaHeTo e peBpyapu-toHm 2012.

M3non3saHnTe CTaTUCTMYECKM METOAN Ca anTepHaTUBEH, Bapu-
auMOHeH, HenapaMeTpuyeH 1 rpadpudeH aHanua. C ornen Ha cratuc-
TMYeckaTa 3Ha4YMMOCT Ha pasnunumdaTa B nokasaTenuTe Te ca OLEHEHN
KaToO Hannyne Ha 3aKOHOMEPHOCT NPU HMBO Ha 3Ha4YumocT P < 0,95.

Pe3yntatun n ob6cbxaaHe

B couuonornyeckoto npoydBaHe ca BkntodeHn 1080 nekapu —
obLLonNpakTMKyBaLLM, Kapamonosu, crneumanuctn no BbTpewHn 60-
nectn, ncmxmaTpu u eHgokpuHonosn. C orreg Ha NOCTUraHeTo Ha
LuenuTe B NPOY4YBaHETO Ca BKITHOYEHWN JSleKapu C TepaneBTUYHKU crieyu-
anHocTu. PasnpegeneHneTo e nocoyYeHo Ha ur. 2.

Kapanonosu
(182 6p.)
16,85%

Cneuuanuctu
Mo BbTPELLHM
6onectun (195
6p.)
18,06%
OrJ1 (615 6p.)

56,94% EHOOKpUHOMO3M

(58 6p.)
Mevxunatpu 5,37%
(30 6p.)
2,78%

due. 2. Pasnpep,eneHwe no cneynanHoCTt Ha aHKeETUPaAHUTE JieKapu

OCHOBHUTE HACOKKN Ha npoy4BaHETO BK1OYBAT MHEHUNETO Ha Jie-
Kapnte OTHOCHO Ka4eCTBOTO U ereKTVIBHOCTTa Ha reHepunyHmnTe rne-
KapCTBEHU MNPOAOYKTU N CpaBHEHUETO UM C OPUTMHAITHNTE MEeOUNKaMEH-
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TW. [MbpBUAT BBNPOC € CBbp3aH C KAaYeCTBOTO Ha MeaMKaMeHTUTe B
rpynarta Ha reHepu4HuTe Npoayktu (dwur. 3).

Hsma paanuka
B KA4eCTBOTO
Ha reHepu4HUTE

npoayKTn
70 6p.) 25,0%

Vma pasnuka B
KayeCcTBOTO Ha
reHepuyHnTE
NpoayKTH
(810 6p.)
75,0%

Que. 3. Brrpoc: Vima nun pasnvka B KQ4eCTBOTO Ha reHepUYHUTE NIEKapPCTBEHM
npoayKkTn?

Bbnpekn ye reHepuyHNTE MEMKaMEHTU KaTO XMMUYEH CbCTas,
OMOHaNMYHOCT M TepaneBTUYHM MOKa3aHUs ca eKBMBASIEHTHWU, NoBe-
4yeTo fiekapu cumTaT, Ye B MHOrO Cryyaun Te ce pasnuyaBaT Nno Kayec-
TBO. ToBa uHAMBMAOYaANHO CYOEKTUBHO MHEHME € MPSIKo CBbP3aHO C
nMMOKa Ha oapmaueBTUYHUA NPOM3BOANTESN N ce hopMmupa B pesyi-
TaT Ha NPONOPUUNTE N MAPKETUHIOBUTE MOCMNaHUs. YNpaBrneHNeTo U
NpaBUIHOTO NO3ULMOHMPAHE HA UMNOXXa HaW-4eCcTO ce OCHOBaBaT Ha
cTaTum 1 Opyru Hay4yHu nybnmkauum, KOHrPECHN y4acTumsl, UHBECTULMN
B MNOBMLWIABAHE Ha JIeKkapckata KBanudukauma u rpaxgaHcKo-
coumarnHu OenHOCTH.

OueBMOHO MapKETUHIOBUTE MOCMAHUS Ha MyMTUHALUWOHANHUTE
KOMMaHUK 3a MO-BMCOKO KayeCTBO Ha OpUIMHaNHUTE NPOAYKTU Be4e
HAMAaT CUITHO Bb3AENCTBUE BbPXY LienieBaTta aygutopusa (6bnrapckure
nekapwu), Bbrnpekn ye Hemanbk asan (21,39%) octaeat noa BMSIHNETO
Ha OpUrMHaNHUTE TbProBCKM Mapku. Bbpxy TO3m npouec Ham-CUSTHO
BNUsIHME OKa3BaT ABa MPOTMBOMOCOYHM dhakTopa — BCe Mo-ronsima
neHeTpauusi Ha reHepu4yHUTE NPOLYKTU B pe3ynTaT Ha penmbypcHaTta
nekapcTBeHa NonuTuka, oT eaHa CTpaHa, U MHBECTULMOHHATa cTpaTe-
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MM Ha MynTUHAUMOHaNHUTE KOMMaHUW B cdpepaTta Ha KIUHUYHUTE
npoy4yBaHusl, OT Apyra cTpaHa.

[eHepuyHUTE
NpoayKTH
ca rno-marko
edeKTUBHM OT
opurMHanHuTe

['eHepuYHUTE (231 6p.) 21,39%

NPOaYKTU
ca ebeKTUBHN
KONKOTO
opurMHanHuTe
(849 6p.)
78,61%

®ue. 4. CpaBHeHMe Mexay TepaneBTMYHaTa e(PeKTUBHOCT Ha aHaNOrMyYHN reHepuYHm
N OpUrMHAaNHN MeguKameHTu

MHoro psigko
(130 6p.)
12,03%

OTHOCUTENHO
yecTo

e 25,93%

MHoro yecTto

due. 5. NpegnounTtaTe N B TepaneBTUYHATa CU NpakTUKa Aa uanonssaTe
Obnrapcku megukameHTun?
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[MoBULWEHMAT UMNOK Ha ObnrapckuTe dapmMaueBTUYHU MPOU3-
BOOUTENWN, KaKTO N CEPUO3HUTE UM UHBECTULMN B CbBPEMEHHU MpOo-
N3BOACTBEHN TEXHOMOMMU U MOAEPHU MAPKETUHIOBM MNOAXOOAUM WM
oTpexaaT Cepuo3HoO NPUCHCTBUE B TepaneBTU4HUS n3bop Ha 6bnrap-
Ckusi nekap. ToBa ce NOTBbpXA4aBa M OT OTrOBOPUTE Ha crneaBallyms
yTOYHSABaL, BbNpocC (dur. 6).

B uyx6uHa
(216 6p.)
20,0%

B ctpaHaTta
(864 6p.)
80,0%

Que. 6. Boripoc: AKo BCUYKM ApYrK NapamMeTpu ca egHaKBMW, KakbB MeanKamMeHT buxre
npegnucany — NpoM3BeAeH B cTpaHaTa, unm B 4yxxbunHa?

3a u3guraHeTo Ha MMuaxa cu 6bnrapckute dapmMmaueBTUYHU
npon3BoaNTENN YMENO WU3Non3BaT noTeHuuana Ha MapKkemuHe
8pb3Kku ¢ obuwecmeeHocmma (MPR) — npegcrtaBnsBa Habop oOT
cpeacrtea, obeguMHEHM B KnacuukaumoHeH Moden, HapedeH
PENCILS (cur. 7). OCHOBHOTO NpeauMCTBO Ha MEHUOXXMbHTA BbB
Bpb3Ka C MakcumanumaumpaHeTo Ha PR e cnocobHocTTa ga ce reHe-
pupaT TBOPYECKU MAen, KOMTO Oda NPUBMMNYAT MOMOXUTENHO BHU-
MaHMe M Aa cb3gaBaT gobpa penytaums Ha dapmaueBTUYHaTa
KomnaHus. bea cbMHeHMe nokanHuTe Npou3BoAUTENN uUMmaT npe-
AVMCTBOTO Aa hopmynupaT nocrnaHus OO fnekapute, OCHOBaHWU Ha
HauMoOHaNHNUTE WKOHOMWYECKN pe3yntaTu, OpyTHUS BbTPELLEH
NPOAYKT N cb3gageHnTe paboTHM MecTa, KOUTO B YyCroBusSTa Ha
Kpu3a yBenunyaBaT CBOETO 3HaYeHMeE.
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Publications — Hay4HU cnvcaHus, roguHKM goknaau,
dapMaLEeBTMYHN CIPaBOYHULIN
!

Events — Hay4HU KOHIpecu, nekumn, CUMNo3nymmn, N3roxeHusa

!

News — 6J'IFOI'IpI/IF|THI/I HOBWHU 3a KOMNaHUATA, NPpoOAaYKTUTE

n cnyxmrtenurte

Community involvement activities — fpmHaHcupaHe Ha 3gpaBHU
nporpamMmu 3a coumarnHo cnabv rpaxaaHu

!

Identity media — kaHUenapcku NpUHaAANEXHOCTU, BUSUTHU KapTUYKW,

drpMeHn yHUopMU
!
Lobbying activity — nobuctkn AenHoCcTu Npu cb3aaBaHeTo
Ha NPOEeKTO3aKoHW, Hapeabu u ap.

!

Social responsibility activities — cbagaBaHe Ha penyTauns

3a coumnasiHo aHraxmpaHa KomMmnaHuA

@ue. 7. MPR — onepatueeH mogen PENCILS

B kpanHa cmeTka npaBuHO MNO3ULMOHUPAHUAT KOMMJSIEKC OT
MapPKETUHIOBM KOMYHMKaLUM U MOBULLEHUST UMUK Ha JIOKanHuTe
dapmMaLeBTUYHN NPOM3BOAUTENN Ce OTpassBaT NPSKO MNO3UTUBHO
BbpXy CTOMHOCTTa U obema Ha npogaxbute, KakTo N BbpXy HapacT-
BaHeTO Ha nasapHusa um asn. Ha dur. 8 ca npeacraseHn npogaxourte
Ha ObNrapcknTe U YyXXaecTpaHHUTE reHEepPUYHN NPOM3BOAUTENN Npes3
nepvoda saHyapu-asryct 2012 r. B KOnnM4ecTBo M CTOMHOCT. Ha npak-
TMKa Tpuma Obnrapckm npoussoautenun nputexasat 50% nasapeH
OAN OT CTOMHOCTTAa Ha npoaaxbuTe Ha OCHOBHUTE OECET FeHepuyHu
npoussoanTenn B bbnrapus. To3m aan B KONMYECTBEHO U3paXKeEHNE €
owe no-nokasateneH — 70% OT KONWMYECTBOTO MNpodadeHn Meauka-
MeHTU. BeposaTHO BbpXy yBennyeHnte npogaxbu Ha nokanHuTte npo-
N3BOANTENN, OCBEH NogobpsiBalMa ce UMUOXK, NONOXUTENHO BRUS-
HWe oKasBa W NpPaBUITHOTO LEHOBO nosvunoHunpaHe. CpeaHaTa ueHa
Ha eguHUUa ObNrapckm MmeguMkameHT e 2,35 nB., AOKaTo LEHUTE Ha
BHOCHUTE MeanKaMeHTU cpeaHo ca 5,27 nB. o To3n HaynH ueHoBaTa
e(deKTUBHOCT Ha BbrirapckuTe nekapcTBeHU NPoayKTW e Haj ABa Mb-
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TU NO-BUCOKAa, KOETO Ce OTpassiBa KakTO Ha NyGruyHUTE, Taka U Ha
NUYHUTE pas3xoau 3a MeauvkameHTW. lMocneaHusaTt dakT npsiko ped-
neKkTMpa 1 BbPXY AOCTBLMHOCTTA OO0 NeKapCTBEHM Tepanuu U nogob-
PSIBAHETO Ha KOHTPOJIa Ha XPOHUYHUTE 3a00nsBaHuUS.

OnakoBkK,

Cro#Hocr,
MNH. Bp.

MIH, na,

=%
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I
=
=
-
"r]

224 mnn, Bp

B0,6 mnM. na.

60 - - 20

42,2 mnM. na.

45 4

24,8 mnH. na.

5.5 mnH. Gp.

25,4 MNH. N\,

5,7 v, Bp.

30 4

20,5 mnw. na.
4,9 mnm. Bp.
16,7 mnH. na.

17,1 manH, NB.
2.6 mnm. Bp.

2.8 minn, Gp.

14.3 mnH. na
3.5 mnn. Bp.
12,7 mnH. ne.
0.6 mns. Bp,
12.5 mnH. ne,
2.7 Mnu. Bp,

15 4

TEVA  WORWAG
Pharma

Actavis  Sopharma Barlin Sandoz Tehaika Goedeon Zenliva KREA
Chemic Pharma Richter

| B MECTEH NpOWIBOOATEN B yyWOecTpaHeH NpoWIBooWUTEN |

Que. 8. Npogaxbu Ha MECTHU N YyXXOEeCTPaHHU FEHEPUYHU NPON3BOAUTENN
Ha 6bnrapckusa nasap npes nepuoga aHyapu-aeryct 2012

U3Booun

AHann3bT Ha pes3ynTtatute OT COUMOSIONMYECKOTO MpoyyBaHe
cpen nekapute HeOBYCMUCNEHO MoKa3Ba M3rpaxgaHeTo Ha MOo3UTU-
BEH UMUK Ha 6 bnrapckuTe reHepuyHm nponssoantenn. NoesuweHnAaT
UMUK Ha nokanHute dapmMaueBTUYHM KOMMNaHUN, KakTo U rofiemuTe
UM MHBECTULUMN B CbBPEMEHHWN MPOU3BOACTBEHM TEXHOMOIMMU U MO-
OEepHU MapKeTUHroBWM MoAxoau oTpexaaT Cepuo3HO NPUCHLCTBUE B
TepaneBTMYHUA n3bop Ha Obnrapckus nekap. BepossTHO BbLpXy yBe-
nnyeHnTe npoaaxbu Ha nokanHuTe Npon3BoaUTENN, OCBEH NOO00pPS-
BaLUUS Ce UMUOX, NOSIOXKUTESNHO BIIMSIHWE OKasBa M NpPaBUMHOTO Le-
neBo Nos3vunoHnpaHe. To3n hakT Npako pedonekTupa n Bbpxy OOC-
TbMHOCTTa OO0 NeKapCTBEHU Tepanum 1 nogodbpsiBaHETO Ha KOHTpona
Ha XPOHMYHUTE 3abonsiBaHUS.
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